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Everyone benefits from promoting the Valley

By Richard Gomez/Commentary

With its numerous attractions, the Santa Ynez Valley has become quite the place to be for tourists and locals alike. Whether you lean more toward art galleries and wine tasting or gaming and big-name performances, there’s something for everyone in our neck of the oaks.

We know how enticing the Valley is, which is why when we promote our various business enterprises — whether it’s the Chumash Casino Resort, Hotel Corque or Root 246 — we always make sure we promote the entire region. After all, when guests visit any business in our valley, we all benefit.

Our Chumash Casino Resort recently launched a “Win Country” advertising campaign that promotes the whole area. We launched the campaign with one simple objective: to drive more out-of-area visitors to the Santa Ynez Valley.

The campaign brands both the Chumash Casino Resort and the Santa Ynez Valley as a unique destination known as “Win Country,” a complete getaway destination where you can experience dining, shopping, leisure/recreational activities and exciting gaming and entertainment.

A major part of this effort is focused on the Win Country Passport program, an opportunity for Santa Ynez Valley businesses to partner with the Chumash Casino Resort to advertise the many amenities and attractions of the Valley. The campaign is being supported with a robust media mix with high profile broadcast programming and print including: LA Times, LA Daily News, Los Angeles Magazine, Southwest Spirit Magazine, MNI Network - People, US Weekly, Sports Illustrated, Newsweek.

In addition to this new advertising campaign, the Santa Ynez Band of Chumash Indians promotes the Santa Ynez Valley in other ways, too. For example, in all of our advertising for Hotel Corque and Root 246, we make note of their locations in beautiful Santa Barbara County’s premier wine country. The images we feature in promoting both properties focus on the pastoral vision that is our valley.

Our quarterly lifestyle magazine Chumash! — which is distributed in our hotel rooms, hotel rooms in selected Solvang hotels, and mailed to our tribal members and top tier customers — routinely features articles on various events happening in and around the valley. The magazine also promotes local businesses through articles and by offering free advertising on occasion.

As proud residents of Santa Ynez Valley, our Chumash re-presentatives sit on boards of local non-profits, as well as par-ticipate in two key oganizations whose main goal is to promote tourism and business: the Santa Ynez Valley Visitors Association and the Solvang Chamber of Commerce. Within that vein, the Chumash Casino Resort’s marketing department has partnered with various area associations for travel and trade shows to help promote the Santa Ynez Valley.

Through the efforts of our marketing and public relations departments, the Santa Ynez Band of Chumash Indians promotes the entire Santa Ynez Valley — to the tune of $3 million annually. And we do so because know that our area has a lot to offer visitors and we want to ensure that visitors know about everything that is available to them when they visit this tremendously entertaining region.
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